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• Allows us to be 

more responsive 

with our analyses

• Enables easier 

sharing/engagement 

• Provides platform for 

highlighting and 

sharing local-level 

data
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A few key benefits of moving toward “digital first”
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• Example: new “Data 

Hit” format

• Easy to create, with 

very brief text and 

main focus on chart

• Easily shared (as 

image file) or 

downloaded and 

printed (as PDF).
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Content creation: Adding shorter publication types
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• Interactive tools allow 

users to engage 

directly with our 

analyses and the 

issues highlighted by 

our work

• These range from 

elaborate, custom 

builds to DIY 

visualizations
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Content creation: Interactive data visualizations
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• Our “go to” for 

releases, events, 

commentary — for 

“broadcast” and 

targeting

• Twitter chats and live 

tweeting events

• Metrics (via bit.ly) 

provide insights into 

audience’s interests

Social media: Multifaceted approach to Twitter
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• Brief emails highlight 

new analyses

• A/B testing helps 

gauge audience 

interest

• Monthly e-news 

covers recent 

upcoming activity

• ”ClickToTweet”: 

integration with social 

media

Email outreach and engagement
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• Consider broader 

organizational goals: 

What audiences are 

you trying to reach? 

What do you want 

them to know/do?

• “Quick wins” can be 

done in near term 

with big potential 

impact

Expanding your use of digital: Where to start?
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Expanding your use of digital: Potential quick wins

• Integrating short webinar briefings 

into report release strategy 

• Adding “ClickToTweet” tool to 

organization’s emails

• Individual or small-group targeting 

of follow-up emails

• Developing simple target/priority 

list for sharing on social (Twitter 

handles, hashtags)

• Adding simple graphics/images to 

your social media sharing

• Participating in Twitter chats held 

by other groups



8

Expanding your use of digital: More quick wins

• Live tweeting events — yours or 

others

• Adding/creating hashtags for 

events or issues (#CutPovertyCA)

• Using bit.ly to (a) streamline 

shares and (b) track social metrics

• Facebook Live video

• Using Facebook ads to boost 

reach and engagement
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